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Entrepreneurial Behaviour Maura McAdam 2019-02-21 This edited collection
draws together cutting edge perspectives from leading scholars on the
increasingly prominent discussion of entrepreneurial behaviour. Exploring
various aspects of human behaviour, the authors analyse the antecedent
influences and drivers of entrepreneurial behaviour in different organisational
settings. This collection is of interest to scholars, practitioners and even policymakers, as a result of its in-depth exploration, discussion and evaluation of
emerging themes of entrepreneurial behaviour within the field of
entrepreneurship and beyond. Offering contextual examples from universities,
firms and society, Entrepreneurial Behaviour covers topics such as
entrepreneurial intention, gender, crime, effectuation and teamwork.
Business and Human Rights Manoj Kumar Sinha 2013-08-30 In the 21st
century, one of the most noteworthy changes in the human rights debate
relates to the increased recognition of the link between business and human
rights. This book is an attempt to explore this relationship and also to look into
the obligations of the state and transnational corporations in the promotion of
human rights. Business and Human Rights discusses how globalization has
affected individuals in the enjoyment of their human rights in relation to the

activities of corporations. The book addresses what additional steps the states
should take to protect against human rights abuses by business enterprises
that are owned or controlled by the state. Moreover, it covers, in depth, the
role and contribution of the United Nations in business and human rights. The
book includes several real-life case studies to help the readers understand the
topics discussed.
Festival and Events Management Ian Yeoman 2012-06-14 Festival and
Events Management: an international perspective is a unique text looking at
the central role of events management in the cultural, tourism and arts
industries. With international contributions from industry and academia, the
text looks at the following: * Events & cultural environments * Managing the
arts & leisure experience * Marketing, policies and strategies of art and leisure
management Chapters include exercises, and additional teaching materials
and solutions to questions are provided as part of an accompanying online
resource.
Sustainable Strategic Management W Edward Stead 2014-12-18 Sustainable
strategic management (SSM) involves analysing, formulating, and
implementing business strategies that are economically competitive, socially
responsible, and in balance with the cycles of nature. SSM has emerged from
the coevolutionary interactions of business organisations with the society they
serve and the planet they call home. SSM strategic portfolios allow
organisations to create competitive advantages by serving as agents of social
change and ecological protection. This book has been specifically written as a
text for traditional graduate and undergraduate strategic management courses,
and its short length makes appropriate as a supplementary text in these
courses as well. The authors have structured the book to follow the standard
strategic management process, and they have included an ongoing descriptive
case on Eastman Chemical Company designed to provide an in-depth
example of the concepts presented in the chapters. From creating
organisational visions and missions, to formulating, implementing, and
evaluating goals and strategies, this book provides readers with new ways of
thinking about their organisation's strategic role in the greater society and
ecosystem now and in the future.
Small Business & Innovation United States. Small Business Administration.
Office of the Chief Counsel for Advocacy 1979
Risk Management Gerald Mars 2019-04-08 First published in 2000, Risk
Management is a two volume set, comprised of the most significant and
influential articles by the leading authorities in the studies of risk management.
The volumes includes a full-length introduction from the editor, an
internationally recognized expert, and provides an authoritative guide to the
selection of essays chosen, and to the wider field itself. The collections of

essays are both international and interdisciplinary in scope and provide an
entry point for investigating the myriad of study within the discipline.
Kindness in Leadership Gay Haskins 2018-03-09 In a global climate of
increasing complexity and uncertainty, there have been calls for a more
responsible form of leadership in business and society. The relationship
between kindness and leadership is therefore a topic of fundamental
importance for our well-being as individuals, for the success of our
organisations, and for the future of our global community. Kindness in
Leadership is one of the first books to explore both the concept and practice of
kindness in leadership and consider them in different societal and
organisational settings. Its uniqueness lies in combining an innovative mix of
personal views from leaders with explorations of organisational philosophies
and practices. It opens with a definition of kindness and its contours and
underpinnings. It then explores the importance of kindness within different
organisations, parts of the world, economic strata, age groups and genders,
drawing on research on organisational compassion and neuroscience. In order
to support learning, each chapter is supported by a series of questions for
consideration and discussion. This will be a stimulating and thought-provoking
read for a wide audience of practicing managers and leaders in organisations
of all shapes and sizes, for academics involved in educating for leadership,
and for students aspiring to develop their own kind and compassionate
leadership style.
Organising Entrepreneurship And Msmes Across India Leo-paul Dana 202012-15 In order to sustain their ventures in the Indian market, businesses
developed an ecosystem to promote their current and future business. Over
time, more and more small business owners emerged and organised their own
settings to sustain business activities.Contemporary times challenge emerging
economies — like India — to adopt entrepreneurship in order to boost its
economy. Micro, Small and Medium Enterprises (MSMEs) are the preferred
way of addressing these challenges; however, the ecosystem required to
promote these MSMEs poses significant challenges and requires change to be
sustainable.This book examines original case studies, quantitative studies and
qualitative research highlighting the organisation of new business, reflecting a
wide range of sectors across India. The book offers new insights to budding
entrepreneurs to help organise new and established firms to infuse
entrepreneurial intentions among the workforce.
Journal of Small Business and Entrepreneurship 1986
Small and Medium-sized Enterprises and the Global Economy Gerald I.
Susman 2007-01-01 Globalization has jarred the traditional role and
competitiveness of small- and medium-sized enterprises. This masterful

volume comprises leading scholars, policy makers and business leaders who
have new insights and strategies for SMEs creating opportunities rather than
being victims of globalization. The result is a breakthrough in our
understanding of entrepreneurship in the global context. David B. Audretsch,
Indiana University, Bloomington, US and WHU, Germany Small and mediumsized enterprises (SMEs) often have difficulty competing in the global
economy unless they collaborate with domestic or foreign partners or with
public sector organizations. This book addresses the resource leverage and
innovation challenges that increased global trade represents for SMEs. In
doing so, it explores how SMEs can become more competitive at home and in
foreign markets as stand-alone firms or as members of supplier and customer
networks. SMEs are turning increasingly to innovation as a source of
competitive advantage in order to protect their home markets and participate in
expanding foreign markets. The contributors to this volume leading experts in
entrepreneurship, innovation, and international business provide in-depth
coverage of the most compelling issues facing SMEs. These include:
innovation as a competitive strategy, network dynamics, ways to leverage
technology, internationalization, and the role of the public sector in helping
SMEs to overcome resource deficiencies. This comprehensive look at SMEs in
the global marketplace will be of great interest to academics who study
entrepreneurship, innovation, or international business, officials from public
sector agencies with responsibility for helping SMEs to internationalize and
become more innovative, and senior executives of SMEs or executives of
larger companies who are considering collaboration with SMEs.
Entrepreneurship, Sustainable Growth and Performance Hans Landstr”m 200801-01 Collectively, the authors present an informative overview of some of the
best European research in entrepreneurship that exists at present. In addition,
the variation in research traditions and approaches offer the reader an
interesting insight into the various disciplinary perspectives that can shed light
on entrepreneurial activities, including insights from psychology, sociology,
finance and strategy. The attempt to examine both individual and firm-level
analysis is also a strength of this book, given that the majority of
entrepreneurship research tends to focus on just one of these streams and
there is a dearth of work that is able to integrate and understand both
dimensions simultaneously. . . the book provides value for money for those
whom entrepreneurship research within a European context is a particular
interest. Jean Clarke, International Journal of Entrepreneurial Behaviour and
Research This book brings together some of Europe s finest scholars,
showcasing the richness, diversity and quality of European entrepreneurship
research. Collectively, the authors present an authoritative overview of state-ofthe-art research on current entrepreneurship themes. This book is a must read

for scholars, policymakers, and students interested in staying updated about
the current state of entrepreneurship research. Johan Wiklund, Syracuse
University, US The 20th edition of the RENT conference took place where it
started 20 years ago: in the European capital , Brussels. The current volume
presents the best papers of this conference and offers a grand view of the
state of the art of European entrepreneurship research. Drivers as well as
consequences are dealt with from many different angles. Taken together it
gives a thorough description of the scarcest and most essential of all input
factors of the modern economy: entrepreneurship. Roy Thurik, Erasmus
University Rotterdam, The Netherlands This book provides an invaluable,
state-of-the-art overview of current European research in the field of
entrepreneurship. It focuses on four themes, each of which illustrates a key
dimension in the overall theme: entrepreneurs and their role in
entrepreneurship entrepreneurship in family businesses performance of new
ventures and entrepreneurial processes. Entrepreneurship, Sustainable
Growth and Performance is written from various perspectives by eminent
academics with different methodological approaches. It is an invaluable
resource for researchers, scholars and students as well as consultants and
policymakers with an interest in entrepreneurship and small businesses.
Work, Families, and Organizations Sheldon Zedeck 1992-03-17 The fifth book
in the Frontiers of Industrial and Organizational Psychology Series, sponsored
by the Society for Industrial and Organizational Psychology, a division of the
American Psychological Association. Examine the role of industrial and
organizational psychology in the study of work-family dynamics. Twelve
chapters embrace individual, family, organizational and societal levels of
analysis and theory.
A Research Agenda for the Entrepreneurial University Ulla Hytti 2021-03-26
This far-reaching Research Agenda highlights the main features of
entrepreneurial university research over the two decades since the concept
was first introduced, and examines how technological, environmental and
social changes will affect future research questions and themes. It revisits
existing research that tends to adopt either an idealised or a sceptical view of
the entrepreneurial university, arguing for further investigation and the
development of bridges between these two strands.
Sustainable Entrepreneurship Christina Weidinger 2013-08-13 Sustainable
Entrepreneurship stands for a business driven concept of sustainability which
focusses on increasing both social as well as business value - so called
Shared Value. This book shows why and how this unique concept has the
potential to become the most recognised strategic management approach in
our times. It aims to point out the opportunities that arise from putting
sustainable entrepreneurship into practice. At the same time, this book is a

wake-up call for all those companies and decision makers who underestimated
Sustainable Entrepreneurship before or who are simply not aware of its
greater dimension. Well structured chapters from different academic and
business perspectives clearly outline how Sustainable Entrepreneurship
contributes to solving the world's most challenging problems, such as Climate
Change, Finance Crisis and Political Uncertainty, as well as to ensuring
business success. The book provides a framework of orientation where the
journey might go: What can a successful concept of SE look like? What are
the key drivers for its realisation? What is the role of business in shaping the
future of our society? The book also presents best practices and provides
unique learnings as well as business insights from the international
Sustainable Entrepreneurship Award (www.se-award.org). The Sustainable
Entrepreneurship Award (short SEA) is an award for companies today who are
thinking about tomorrow by making sustainable business practices an integral
part of their corporate culture. Companies that receive the SEA are being
recognised for the vision they have shown in combining economic and
sustainable responsibility.
How to Get Published in the Best Entrepreneurship Journals Alain Fayolle
2014-01-31 Competition to publish in the top journals is fierce. This book
provides entrepreneurship researchers with relevant material and insights to
support them in their efforts to publish their research in the most prestigious
entrepreneurship outlets. &a
PAIS Bulletin 1915
Entrepreneurship Prof Paul Westhead 2011-09-21 Entrepreneurship is a hot
topic, yet there is no agreed definition of entrepreneurship. There is even
debate about whether entrepreneurship can be taught! This text and case
study collection is designed to stimulate critical thinking and reflective learning
relating to entrepreneurship. This book enables you to focus on the key issues
that need to be considered with regard to new ventures and/or a businessplan
module, as well as courses on theory and policy relating to entrepreneurship
and small businesses.
Innovative Solutions for Implementing Global Supply Chains in Emerging
Markets Dwivedi, Ashish 2016-01-28 Advancements in the field of information
technology have transformed the way businesses interact with each other and
their customers. Businesses now require customized products and services to
reflect their constantly changing environment, yet this results in cutting-edge
products with relatively short lifecycles. Innovative Solutions for Implementing
Global Supply Chains in Emerging Markets addresses the roles of knowledge
management and information technology within emerging markets. This
forward-thinking title explores the current trends in supply chain management,
knowledge acquisition and transfer mechanisms among supply chain partners,

and knowledge management paradigms. This book is an invaluable resource
for researchers, business professionals and students, business analysts, and
marketing professionals.
Cross-cultural Management Terence Jackson 1995 Transcultural management
; Management styles ; Intercultural communication.
The Audit Society Michael Power 1999-08-19 Since the early 1980s there has
been an explosion of auditing activity in the United Kingdom and North
America. In addition to financial audits there are now medical audits,
technology audits, value for money audits, environmental audits, quality audits,
teaching audits, and many others. Why has this happened? What does it
mean when a society invests so heavily in an industry of checking and when
more and more individuals find themselves subject to formal scrutiny? The
Audit Society argues that the rise of auditing has its roots in political demands
for accountability and control. At the heart of a new administrative style internal
control systems have begun to play an important public role and individual and
organizational performance has been increasingly formalized and made
auditable. Michael Power argues that the new demands and expectations of
audits live uneasily with their operational capabilities. Not only is the manner in
which they produce assurance and accountability open to question but also, by
imposing their own values, audits often have unintended and dysfunctional
consequences for the audited organization.
The COVID-19 Crisis and Entrepreneurship David B. Audretsch 2022-07-14
2020 introduced a global pandemic that led to global economic, social, and
regional lockdowns affecting public life in ways never been imagined before.
This book takes a look at how researchers from fields encompassing
economics and political science, along with thought leaders in business and
economic policy, experienced the crises themselves as experts in their field,
as well as from a personal viewpoint. Most importantly, however, it looks into
the future how entrepreneurship and economic policies may change and
positively influence the societies and the economy after the pandemic.
Keeping in mind that, with climate change and the digital revolution, change
was already around the corner and inevitable, renowned economic and policy
experts are asked for their assessment of future roads and feasible economic
policies. The book follows the chronology of the pandemic and focuses on
leading researchers and thought leaders in public policy and business. An
introduction to each chapter describes the context particular to the contributing
author when the pandemic struck and their own reactions, experiences, and
insights triggered by the emerging pandemic.
World Famous in New Zealand Colin Campbell-Hunt 2001 This is the story of
how ten of New Zealand's finest companies became world-class competitors.
Handbook of Research Methods and Applications in Entrepreneurship and
Small Business

Alan Carsrud 2014-02-28 This thought provoking book builds on existing
research traditions that make small business, entrepreneurship and family
business a resource rich arena for study.
Entrepreneurship Gideon Nieman 2009 Entrepreneurship - a South African
perspective is a guide to becoming a successful entrepreneur. It describes and
illustrates new venture creation within a South African context: the start-up
process, the growth stages and the challenges in the maturity phase of the
business.
Creating Entrepreneurial Space David Higgins 2018-12-10 This collection of
papers aims to generate new and exciting opportunities for a holistic view of
entrepreneurial research agendas, and advance the manner in which
academics and researchers think about and engage with various aspects of
entrepreneurial practice and development.
Digital Entrepreneurship Mariusz Soltanifar 2020-11-13 This open access
book explores the global challenges and experiences related to digital
entrepreneurial activities, using carefully selected examples from leading
companies and economies that shape world business today and tomorrow.
Digital entrepreneurship and the companies steering it have an enormous
global impact; they promise to transform the business world and change the
way we communicate with each other. These companies use digitalization and
artificial intelligence to enhance the quality of decisions and augment their
business and customer operations. This book demonstrates how cloud
services are continuing to evolve; how cryptocurrencies are traded in the
banking industry; how platforms are created to commercialize business, and
how, taken together, these developments provide new opportunities in the
digitalized era. Further, it discusses a wide range of digital factors changing
the way businesses operate, including artificial intelligence, chatbots, voice
search, augmented and virtual reality, as well as cyber threats and data
privacy management. “Digitalization mirrors the Industrial Revolution’s impact.
This book provides a complement of perspectives on the opportunities
emanating from such a deep seated change in our economy. It is a
comprehensive collection of thought leadership mapped into a very useful
framework. Scholars, digital entrepreneurs and practitioners will benefit from
this timely work.” Gina O’Connor, Professor of Innovation Management at
Babson College, USA “This book defines and delineates the requirements for
companies to enable their businesses to succeed in a post-COVID19 world.
This book deftly examines how to accomplish and achieve digital
entrepreneurship by leveraging cloud computing, AI, IoT and other critical
technologies. This is truly a unique “must-read” book because it goes beyond
theory and provides practical examples.” Charlie Isaacs, CTO of Customer
Connection at Salesforce.com, USA "This book provides digital entrepreneurs

useful guidance identifying, validating and building their venture. The
international authors developed new perspectives on digital entrepreneurship
that can support to create impact ventures.” Felix Staeritz, CEO
FoundersLane, Member of the World Economic Forum Digital Leaders Board
and bestselling author of FightBack, Germany
ECIE 2020 16th European Conference on Innovation and Entrepreneurship
Prof. Alessandro De Nisco 2020-09-17 ?The European Conference on
Innovation and Entrepreneurship has been running now for 16 years. This
event has been held in Italy, Northern Ireland, France, Belgium, Portugal, and
Finland to mention some of the countries who have hosted it. The conference
is generally attended by participants from more than 40 countries and attracts
an interesting combination of academic scholars, practitioners and individuals
who are engaged in various aspects of innovation and entrepreneurship
teaching and research. The 16th European Conference on Innovation and
Entrepreneurship will be hosted by Instituto Universitário de Lisboa (ISCTE),
Portugal and the Conference Chair will be Florinda Matos
COVID-19 and Entrepreneurship Vanessa Ratten 2021-05-10 Amid the
COVID-19 pandemic, small businesses are especially vulnerable. This is one
of the first books that explicitly examines the linkage between crisis and
entrepreneurship with a specific focus on small businesses. The book adopts a
holistic approach and outlines strategies that small business owners can utilize
as well as business opportunities that are available in these new market
conditions. It also provides a comparative analysis of the current and future
market conditions to enable a better understanding of how institutional
structures can facilitate or hinder growth. The book also goes on to explain
why and how creativity and innovation can help to mitigate the impact of such
a crisis on business and highlights why business continuity is especially crucial
to family-owned businesses. This timely publication will help to guide small
business owners and entrepreneurs to maintain business continuity and build
up their resilience in a challenging business climate.
Entrepreneurship and Religion Léo-Paul Dana 2010-01-01 'I wish this book
had been around when I tried to teach about entrepreneurship in its social
context; life would have been much easier with these informed sources.' –
Alistair R. Anderson, Aberdeen Business School, UK This rich and detailed
book makes a very timely contribution to extending our understanding of
entrepreneurship in its social context. Using selected examples, the respected
contributors show how the values developed in religious beliefs and practices
shape entrepreneurship. For too long the entrepreneur has been characterized
as an isolated, economically driven individual, thus ignoring how enterprise
and entrepreneurs are products of their society, their culture and their religion.
This innovative book discusses both entrepreneurship and religion, as well as

indicating how the synthesis of beliefs and practices combine in
entrepreneurial endeavours. It provides a conceptually useful way of framing
the individualistic entrepreneur in his or her social and cultural context,
demonstrating how entrepreneurial agency operates within and through a
variety of religious contexts. Illustrated with original photographs, this
captivating book will be warmly welcomed by students and researchers with
interests in entrepreneurship, sociology, religion and cultural studies.
Government policy-makers in immigration will also find this book an invaluable
read.
Journal of Small Business and Entrepreneurship 1986
Thrive Arianna Huffington 2014-03-25 In Thrive, Arianna Huffington makes an
impassioned and compelling case for the need to redefine what it means to be
successful in today's world. Arianna Huffington's personal wake-up call came
in the form of a broken cheekbone and a nasty gash over her eye--the result of
a fall brought on by exhaustion and lack of sleep. As the cofounder and editorin-chief of the Huffington Post Media Group--one of the fastest growing media
companies in the world--celebrated as one of the world's most influential
women, and gracing the covers of magazines, she was, by any traditional
measure, extraordinarily successful. Yet as she found herself going from brain
MRI to CAT scan to echocardiogram, to find out if there was any underlying
medical problem beyond exhaustion, she wondered is this really what success
feels like? As more and more people are coming to realize, there is far more to
living a truly successful life than just earning a bigger salary and capturing a
corner office. Our relentless pursuit of the two traditional metrics of success-money and power--has led to an epidemic of burnout and stress-related
illnesses, and an erosion in the quality of our relationships, family life, and,
ironically, our careers. In being connected to the world 24/7, we're losing our
connection to what truly matters. Our current definition of success is, as Thrive
shows, literally killing us. We need a new way forward. In a commencement
address Arianna gave at Smith College in the spring of 2013, she likened our
drive for money and power to two legs of a three-legged stool. They may hold
us up temporarily, but sooner or later we're going to topple over. We need a
third leg--a third metric for defining success--to truly thrive. That third metric,
she writes in Thrive, includes our well-being, our ability to draw on our intuition
and inner wisdom, our sense of wonder, and our capacity for compassion and
giving. As Arianna points out, our eulogies celebrate our lives very differently
from the way society defines success. They don't commemorate our long
hours in the office, our promotions, or our sterling PowerPoint presentations as
we relentlessly raced to climb up the career ladder. They are not about our
resumes--they are about cherished memories, shared adventures, small
kindnesses and acts of generosity, lifelong passions, and the things that made

us laugh. In this deeply personal book, Arianna talks candidly about her own
challenges with managing time and prioritizing the demands of a career and
raising two daughters--of juggling business deadlines and family crises, a
harried dance that led to her collapse and to her "aha moment." Drawing on
the latest groundbreaking research and scientific findings in the fields of
psychology, sports, sleep, and physiology that show the profound and
transformative effects of meditation, mindfulness, unplugging, and giving,
Arianna shows us the way to a revolution in our culture, our thinking, our
workplace, and our lives.
Innovation for a Low Carbon Economy Tim Foxon 2008-01-01 Innovation for a
Low Carbon Economy analyses the interplay of technological, institutional,
market and management factors in the dynamics of energy systems. The book
aims to inform national and international policies to promote low carbon
innovation.
Contemporary Entrepreneurship Dieter Bögenhold 2016-03-17 This book
presents the current state-of-the-art in all major and upcoming areas of
entrepreneurship research. Thousands of scholars around the world are
currently working to broaden our understanding of the entrepreneurial
phenomenon. The disciplines involved are numerous, as are the topics of
interest, with substantial efforts to enhance the existing knowledge. This book
is specifically designed to facilitate high-level, high-intensity discussions and
fruitful exchanges between scholars involved in entrepreneurship research.
The articles address a variety of topics ranging from self-employment,
technology, growth patterns and job creation, and success and failure rates, to
historical, conceptual and comparative international approaches. “This book
takes entrepreneurship beyond the individual, size of the venture,
entrepreneurial personality, and looks at entrepreneurship as a long term
complex process that is heterogeneous, content dependent with an emphasis
on innovation and growth. A must read for individuals interested in
entrepreneurship, today and in the future, on a domestic and global basis.” –
Robert D. Hisrich, Director – Walker Center and Garvin Professor of Global
Entrepreneurship, Thunderbird School of Global Management
“Entrepreneurship is perhaps not just the most multifaceted but also the most
important concept of the modern socio-economic disciplines. This book makes
an invaluable contribution in this fascinating area: it presents a multifaceted
socio-economic examination of the impact of entrepreneurship for growth.” –
Roy Thurik, Erasmus School of Economics in Rotterdam and Montpellier
Business School
Entrepreneurship Education Patricia Gene Greene 2007 Entrepreneurship
education is expanding rapidly around the world with growth evident in terms
of the number of courses, endowed chairs, and programs. Business schools

have approached their participation in entrepreneurship education with a
variety of pace, practice and policy. This authoritative collection is targeted
towards business educators, educators interested in entrepreneurial
approaches, and educational administrators. The volume's main aims are to
provide the groundwork for any organized discussion of entrepreneurship
education; and to take stock of where we are in the educational field as a
means of identifying the big questions, issues, and trends that will direct the
future of the discipline. The book is organized around content and pedagogy
and includes chapters from leading experts. Emerging themes include the
underlying assumptions built into the field, the importance of the
interdisciplinary approach, concern with who is teaching entrepreneurship, and
a call to make the approach more global.
Small and Medium-Sized Enterprises in International Economic Law Thilo
Rensmann 2017-06-09 International economic law, with its traditional focus on
large multinational enterprises, is only slowly waking up to the new reality of
small and medium-sized enterprises (SMEs), entering the global marketplace.
In the wake of the digital revolution, smaller companies now play an important
role in the global economic landscape. In 2015 the UN expressly called for
SMEs to have greater access to international trade and investment, and it is
increasingly recognized that the integration of SMEs provides one of the keys
to creating a more sustainable and inclusive global economy. As SMEs
increasingly permeate transnational supply chains, so interactions between
these companies and international economic law and policy proliferate. Small
and Medium-sized Enterprises in International Economic Law offers the first
comprehensive analysis of the interaction between SMEs and international
economic law. This book presents a broad international perspective, gathering
together contributions by leading experts from academia, legal practice, and
international organizations. It opens up a field of enquiry into this so far
unexplored dynamic and provide a touchstone for future debate. The analysis
covers a broad spectrum of international trade and investment law focusing on
issues of particular interest to SMEs, such as trade in services, government
procurement, and trade facilitation. Diverse perspectives illuminate regional
developments (in particular within the EU) and the implications of megaregional free trade agreements. The essays also examine questions of
legitimacy of global economic governance; in particular, concerns surrounding
the threat posed to the interests of domestic SMEs by the growing
liberalization of international trade and investment. These essays constitute
essential reading for practitioners and academics seeking to navigate a
previously neglected trend in international economic law.
Learning from Entrepreneurial Failure Dean A. Shepherd 2016-03-04 Learning
from Entrepreneurial Failure provides an important counterweight to the

multitude of books that focus on entrepreneurial success. Failure is by far the
most common scenario for new ventures and a critical part of the
entrepreneurial process is learning from failure and having the motivation to try
again. This book examines the various obstacles to learning from failure and
explores how they can be overcome. A range of topics are discussed that
include: why some people have a more negative emotional reaction to failure
than others and how these negative emotions can be managed; why some
people delay the decision to terminate a poorly performing entrepreneurial
venture; anti-failure biases and stigmatism in organizations and society; and
the role that the emotional content of narratives plays in the sense-making
process. This thought-provoking book will appeal to academic researchers,
graduate students and professionals in the fields of entrepreneurship and
industrial psychology.
Small and Medium-Sized Enterprises: U.S. and EU Export Activities, and
Barriers and Opportunities Experienced by U.S. Firms, Inv. 332-509
Knowledge for Action Chris Argyris 1993-04-15 Uncovering roadblocks to
improvement; Diagnosing and intervening in the organization; Using key
learnings to solve problem situations.
Entrepreneurship and Community Economic Development Monica C. Diochon
2004-05 An exploration of the factors that influence a community's
effectiveness in fostering entrepreneurship, innovation and economic
development.
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